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Give a Clover

To download examples and promotional resources  
please contact Danelle Sabathier at dsabathier@4-H.org
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Recruit 2,000 true leader supporters and 
donors by December 31

Provide meaningful opportunities for donors 
to showcase and share their investment in 
young people

It’s Easy

In 4‑H, we believe in the power of America’s youth to 
succeed in life; however, too many kids lack opportunities 
that prepare them with the skills to lead in their lives, 
community and careers. 

That’s why 4‑H created “Give a Clover.” A nationwide call 
to action for 25 million alumni, supporters and partners 
to donate a $20 clover to provide 10 million kids with 
critical skills to lead for a lifetime, and grow 4‑H in more 
communities. Consumers can donate in their name, or in 
honor or memory of someone nationwide or locally. 

Help us grow the next generation of True Leaders—because 
every child deserves the opportunity to succeed.

Supporters donate a $20  
clover at 4-H.org/support

Donations can be in their name or 
in honor or memory of someone

Donations can be local or  
help kids nationwide

After donating, donors receive a 
True Leader Ambassador badge 

they can highlight on social media



4-H is the youth development program of our nation’s 
Cooperative Extension System and USDA.

To download examples and promotional resources  
please contact Danelle Sabathier at dsabathier@4-H.org

Corporate Partners

4-H’s GIVE A CLOVER is a meaningful way to heighten awareness about your company’s investment in young 
people, and engage employees, consumers and stakeholders in a fun, easy way. Below are examples of how you can 
activate across communication channels.

ADDITIONAL WAYS 
TO SUPPORT 

1. Set a goal for achieving a set number 
of clovers given

2. Create an incentive for reaching that 
goal such as Jeans Day, Half Work 
Days or an Ice Cream Social

3. Donate media: publications, radio, 
television, OOH, mobile, social media, 
e‑newsletters and website

EMAIL
Subject Line: Provide Kids with Critical 
Life Skills—Give a Clover Today 

Body Copy: This holiday season, 
[Company] is joining 4‑H in helping 
provide kids with the opportunity 
to learn critical skills to lead in life. 
[Company] has invested in 4‑H because 
we believe that every child deserves the 
chance to succeed

It’s easy: 
• Give a clover in your name, or 

in honor or memory of someone at 
www.4-H.org/get-involved/donate/
local

• You can give locally or help kids 
nationwide

• You will receive a True Leaders badge 
and the opportunity to share your 
support on your social channels. Be 
sure to use #TrueLeaders

Give kids the chance to learn critical life 
skills like responsibility, hard work and 
resiliency. Help them become confident 
kids and adults

SOCIAL MEDIA
1. On Facebook, Instagram or Twitter, 

ask consumers, stakeholders and 
employees to help provide 10 million 
kids with critical life skills by donating 
a clover at 4-h.org/support

2. Use the official hashtag in all social 
media posts: #TrueLeaders

3. Tag 4‑H in your posts:  
 
• Twitter: @4H 
• Instagram: @National4H 
• Facebook: @4-H

4. Example post: Help [company 
handle] & @4H provide 10 million kids 
with critical life skills. Give a clover at 
4-H.org/support



Creative Examples

4-H is the youth development program of our nation’s 
Cooperative Extension System and USDA.

To download examples and promotional resources  
please contact Danelle Sabathier at dsabathier@4-H.org

SPOKESPERSON
1. Participate in media and blog 

interviews to share your support of 
Give a Clover, as well as your 4‑H 
story and why it’s relevant today

2. Use of name, photos and quotes of 
you in 4‑H to be used in collateral

SOCIAL MEDIA
1. On Facebook, Instagram or Twitter, show your support by asking followers to help 

provide 10 million kids with critical life skills by giving a clover at www.4-h.org/support 

2. Use the official hashtag, in additiion to your existing hashtags, in all social media 
posts: #TrueLeaders

3. Tag 4‑H in your posts: 
 
• Twitter: @4H  
• Instagram: @National4H 
• Facebook: @4-H  
 
Example: Proud to support #TrueLeaders! Help @4H provide 10 million kids with 
critical life skills. Give a clover at www.4-H.org/support

 Example: Proud to support #TrueLeaders in Nebraska! Help @NE4H provide 
kids with the skills they need to lead for a lifetime. Give a clover at www.4-H.org/
support

Celebrities & Influencers

4-H’s GIVE A CLOVER is a meaningful way to heighten awareness about your investment in young people. Below are 
examples of how you support our cause and activate across communication channels.

END OF YEAR GIVING

GIVING TUESDAY


